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Trends and Forecasts 

The interconnection industry is the backbone of the electronics industry and modern industrial society. Virtually every product that has electronic functions contains interconnected electronic components mounted on printed circuit boards (PCB’s).


Independent/merchant PCB firms, like         , focus almost exclusively on PCB 

manufacturing and are the dominant contributor to PCB production in the U.S. market. According to the Institute for Interconnecting and Packaging Electronic Circuits (IPC), a leading trade association for the PCB industry, only the top 10 independent PCB companies had sales over $100 million in 1998. Those 10 top accounted for 44 percent of the U.S. market in 1998.

PCB’s fall into either the rigid or the flexible circuit category. Rigid boards, which are the type produced by _            , dominate U.S. production, accounting for $9,726 million, 91.8%,of the PCB’s produced in the United States in 1998. The rigid board category is broken down further into single-sided, double-sided and multilayer boards. Since 1994, multilayer boards have been the fastest-growing and largest rigid board segment, accounting for approximately 73 percent of the value of the total rigid board market.

PCB manufacturers sell their products to firms in the following end markets: automotive, business and retail, consumer electronics and household appliances, computers, industrial machinery, instrumentation, medical equipment, military, and telecommunications.

According to IPC, total rigid PCB production worldwide was estimated at $31.5 billion in 1998, with U.S. production estimated at $7.72 billion, 24.5% of world production. The U.S. PCB market was expected  to surpass $10 billion by the end of 2000. Over the period 2001-2003, most market analysts expect average annual growth in U.S. PCB sales to range between 7 and 10 percent. Possibilities exist in the early part of the twenty-first century of a repeat performance of the banner year of 1998, with shipments growing more than 10 percent.  

Barring major unforeseen financial disruptions, the U.S. electronics and the U.S. PCB market  are expected to maintain their overall strength through 2004. However, the U.S. market growth may turn out to be a double-edged sword for domestic PCB firms, as imports increase along with the overall market size. However, the United States will not be the only market consuming more PCB imports. Western European electronics firms were  expected to rely heavily on imported boards throughout the year 2000, which should bode well for U.S. export prospects. Overall, strong long-term growth is expected in PCB-consuming products, and so optimism pervades the U.S. interconnection industry’s expectations for growth and expansion through 2004.   

"
Product Lines

The Company’s major product lines are best identified by the market segments they serve: load boards, radio frequency, aerospace military and computer industrial.

