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Trends and Forecasts

Plastics

Shipments of plastics were forecast to increase just over 3 percent in 1999, continuing a trend of decelerating growth, which began in 1997. Increases will be restrained by limited export opportunities, increasing competition from imports, slowing demand in key markets (both domestic and foreign), and the maturity of the U.S. economic expansion. However, the outlook for plastics is still favorable, and through 2003, shipments are forecast to gain momentum, growing more than 4% annually (Source: U.S. Industry & Trade Outlook ‘99- Chemicals & Allied Products). 

Retailing-General/Discount Stores (Data source: Standard & Poors’ Industry Surveys- Retailing: General ,  November 25, 1999)

$ 
For today’s value-conscious consumer, the stigma once attached to shopping in a discount store has disappeared, as a result, discounters are the fastest growing chains in retailing.

$ 
The popularity of these stores is no longer confined to the low end of the economic scale. They aim their price points to target various strata.

$ 
Discounters have jumped on the branding bandwagon in an effort to distinguish their merchandise from their competitors’. Wal-mart has spruced up its offering of women’s apparel.

$ 
According to Discount Merchandiser, annual expenditures per household at discount stores rose to $2,042 in 1998, from $1,874 in 1997. Sales at the discount store group outpaced other retailers with a 10% gain to $185.8 billion in 1997. Two factors are at work here: consumers are less status-conscious than in previous years, and discounters are doing a better job of sprucing up their merchandise assortments and redecorating their stores to attract a more upscale customer.

$ 
Discounters and department stores have been at the forefront of developing a thorough approach to inventory management. Thanks to the information gleaned from technology, retailers are better able to track which merchandise their customers are actually buying. These advances have enabled Wal-mart, long at the forefront in implementing retail technology, to reduce its growth in inventory levels from 21% of sales in 1990 to 15% in 1998.

$ 
Most chains are geared toward the broad range of middle-income households in the $25,000 to $50,000 range, which captures over one-third of U.S. households.

$ 
Computer software designed for retailers has become a powerful competitive tool and means of managing inventory. Electronic data interchange (EDI), makes quicker replenishment cycles possible. Wal-mart Stores’ Retail Link technology gives 3,200 vendors, including FPI, access to its point-of-sale data to replenish inventory at some 2,000 stores.

 "
Product Lines

The Company’s primary product lines are industrial (custom products produced by customer-owned molds) and consumer (proprietary products produced by ___-owned molds). Industrial products generally serve as components for the manufacturer-customer’s products, while consumer products are finished products, mainly for mass-market retail chains




