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Trends and Forecasts


"
Surgical, Medical and Dental Instruments and Supplies (SIC #384)
$ 
Shipments by U.S. medical and dental instruments and supplies manufacturers totaled $53.4 billion (constant dollars-1992) in 1998, an increase of $1.9 billion, 3.7%, over prior year (Source: U.S. Industry and Trade Outlook ‘99, U.S. Department of Commerce).

$ 
Boosted by strong demographic trends in the elderly, ongoing economic prosperity in the United States, new products emerging from ambitious _______ efforts, overseas expansion and a more industry-friendly FDA, the outlook for SIC #384 in 1999 was good, with constant-dollar sales expected to reach $56.1 billion, an increase of 5% over prior year (Source: IBID.).

$ 
American manufacturers of medical equipment and supplies have adapted to the increasing influence of managed care (a health care system of prepaid plans that provide comprehensive coverage to members) providers in the health care marketplace.  Major purchasing decisions are now being made by managers of HMOs, PPOs, large hospital consortiums, government agencies, and other large managed care buyers, who wield substantial leverage in the terms of product selection.  More than 60% of all medical equipment purchases in the U.S. are believed to be made by managed care providers, and that percentage is expected to rise to 80% by 2005 (Source: Standard & Poor’s Industry Survey - Healthcare: Products and Supplies, March 25, 1999).

$ 
In today’s managed-care-oriented marketplace, size is often key to success.  Large hospital management chains would rather deal with one or two suppliers that can deliver their entire product needs than with numerous individual equipment and supplies manufacturers.  Large companies are also in a better position to offer more significant price discounts and product service.

$ 
An increasing number of medical equipment manufacturers are seeking to enhance their competitive positions by pooling their resources via mergers and acquisitions. Key factors underlying the urge to merge include the effects of heightened competition throughout the industry, price discounting, constrained Medicare reimbursement and the ongoing influence of cost conscious managed care in the healthcare marketplace.

$ 
Demand for medical devices used in physicians’ offices and ambulatory clinics has increased significantly in recent years with an increasing number of operations now being done in outpatient settings.

$ 
The U.S. medical devices market is expected to increase by about 6% a year over the next few years (Source: U.S. Industry & Trade Outlook ‘99).

"
Product Lines

The Firm designs and manufactures a line of custom reaction injection molded casings, housings, panels, and doors for the medical industry as well as industrial tables, cabinetry and fitness equipment. Approximately 80% of the Firm’s sales are to OEM’s in the medical industry and their molded product is used primarily in diagnostic equipment used in hospitals, doctors offices, clinics, and research laboratories. The bulk of balance of sales are to OEM’s in the electronics industry. Products manufactured by the Firm are UL approved. A small percentage of sales are to the recreation industry where the Firm encapsulates cast iron weights (weight lifting dumb bells and bar bells) with a Shore A 85 Durometer



