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Trends and Forecasts

_________ LLC's main business is the manufacturing of high quality fusible knit and nonwoven interlinings for the garment industry. Interlinings are a basic, non-fashion, structural component of the apparel manufacturing process, and are a fundamental component in various types of clothing, including dresses, blazers, blouses, trousers and undergarments. The segment of the apparel industry that best fits the operations of the Firm is selected women’s outerwear (SIC 2331, 2335, 2337 ) which represents about 90% of their total sales. SIC 2331 is women’s/misses blouses; SIC 2335- women’s/misses dresses; and SIC 2337- women’s suits and coats. According to the U. S. Industry & Trade Outlook 2000 published by the McGraw-Hill Companies and the U. S. Department of Commerce/International Trade the value of shipments in million of dollars for 1996 was $13,851. The value of shipments estimated for 1997 was $14,117 million an increase of $266 million; however they estimate the value for 1998 to be $13,775 million a 2.1% decrease. U. S. Industry & Trade Outlook 2000 estimates shipments of $14,001million a 0.3% compounded annual rate increase versus 1996.

In 1999, U. S. consumers spent about $184 billion on apparel, an increase of approximately 3.9% over 1998 according to NPD Group Inc., a consulting firm located in Port Washington, New York. Women’s apparel accounted for 52% of total apparel sales. While the men’s market makes up the balance of apparel sales the Firm early on decided to concentrate on the women’s market because there are more interlinings that go into women’s apparel than  men’s. Also interlinings for men’s apparel are more technical in nature than women’s and there is a longer time period for product to be accepted in the men’s market. 

"
Product Lines

_________ LLC is a manufacturer of high quality fusible knit and nonwoven interlinings for the garment industry and cloth materials for certain industrial industries that include automotive and transportation, geotexiles, home furnishings, filtration, and medical.  Approximately 99% of the Firm’s product is sold to the women’s apparel industry.

