SIC CODE: 2759, 2752 

Principal Products: Screen-printed pressure sensitive labels, decals, etc.

industry information

Relevant Industry Sector Information

This firm is classified as a manufacturer in the U.S. printing and publishing industry.  This industry consists of 16 industrial sub-sectors all of which are affected by many of the same trends, market prospects, and forms of competition.   

The firm specializes in screen-printing which is a process also called silk-screening.  In this process, ink is transferred through a porous screen, such as nylon, onto the surface to be printed/decorated.  An emulsion or stencil is used to block out the negative, or non-printed areas, of the screen and onto the paper, plastic, cardboard, wood, fabric, glass, or other material.

The screen-printing sub-sector is highly fragmented with over 20,000 screen-printing companies all competing for a piece of the billion-dollar market.  Most of these competitors offer a full gamut of products.  More than 50 percent of these companies have been in existence for over 20 years.  The average annual revenue per company was $4.33 million in 1997, with an average employee base of 38.  Geography appears to be a major driver of not only the number of screen printers within a region, but also the annual revenue and revenue growth.

The domestic printing and publishing industry has experienced unparalleled demand for its products despite intense competition from electronic media, and people’s scarcity of leisure time.  The value of shipments from the sale of newspapers, periodicals, books, and trade advertising materials, has climbed steadily, reaching an estimated $184 billion in 1999.  

Regardless, there’s no denying the graphic arts world is in transition.  Facing an assault of new imaging technologies, changing customer demands and buying habits, and competition from unexpected directions, manufacturers of screen-printed products have been hardest hit.  

The biggest hurdle this industry is facing today is the advancement of digital technology.  Digital technology is rapidly replacing analog technology that uses film, plate, and chemical processes that require other intermediary operations before textual input is ready for the printing press.  Digital technology removes the necessity for the intermediary activities and more closely binds the production ties between printers and publishers.  The decade ahead will witness a sorting-out process that will determine which parts of the production process will be done at the publisher and which tasks will be accomplished at the printing plant.  

The strongest demands for U.S. products are found in Canada, the United Kingdom, Mexico, Japan, and Australia.  Efforts by U.S. manufacturers to establish larger markets in Latin America and the Pacific Rim are determined largely by literacy and income levels and the relative strength of the regional economies.  

The often difficult transition to digital technology coupled with a more competitive market environment has reduced the number of U.S. printing firms, increased M&A activity, forced more specialization in marketing for printing, and induced printers to absorb functions previously performed by independent typesetting and plate making firms.  The capital requirements of digitalization, along with market competition, reduced the estimated number of U.S. commercial printers 12.5 percent a decade earlier.  

Legal/Environmental/Trade Issues 

Moving to digital technology involves high initial cost, but the world’s printers welcome the digital process for reducing the industry’s adverse impact on the environment.  By removing the processing of film and light-sensitive printing plates from prepress operations, printers eliminate the need for chemicals and developers, a significant source of waste.  The industry is reducing the emission of volatile organic compounds (VOCs) from printing inks and printing press cylinder blanket washes by increasing its use of soy-based inks and experimenting with waterless printing techniques.  Improvements in printing press automation, along with greater use of lightweight and/or easily recycled materials, are limiting the amount of paper waste.  North America, the EU, and Japan have the strongest environmental regulations, and the printing industries in those countries are working to comply with ever-more stringent requirements.(Or Start typing here)
Import Effect Summary/

Since printing is a mature industry, the world’s major printing companies have long sought market opportunities outside their borders.  The size, growth, and vibrancy of the U.S. printing markets have attracted an increasing number of foreign competitors.  Since the mid-1990s, U.S. imports of printed products have increased at an annual average rate of more than twice that of U.S. exports.  The second largest printing company in the U.S. is Canadian-owned, but mergers, acquisitions, and new start-ups have established a U.S. presence for German, French, Dutch, and Japanese printers.  Other countries also strong in exporting to the U.S. are Mexico, Korea, and China.

